April 18, 2010 & 7th Annual

2010 Sponsorship Program

n “ B1G 3’"*‘ ‘I.F ‘I * Quality race, regional market, with monthly year -round exposure

Quick glance at 2009 Run Rocklin 5K / 12K:

Total participants: 1845

Males = 741

Females = 1,084

Beneficiaries: Matt Redding Foundation, Rocklin Schools (Team
Program)

Run Rocklin Hall of Fame 5K time: 15:24 (2006)

Run Rocklin Hall of Fame 12K time: 38:48 (2005

ELITE SPONSOR (LIMITED TO 4) $2,000

The Elite level sponsor is an exclusive sponsorship level, which will be limited
to four companies with on-going exposure throughout the year. With this
level, each of the four companies will receive the following:

= Run Wear: One of four large logos on the top back of shirt

=  Website: Company logo on front page with link. Logo on sponsorship page
w/ link. Company description, basic information

=  Monthly Newsletter: Logo on monthly newsletter, with link to company

website

=  Printed Material: Prominent placement of logo on brochure, postcard,
registration form and all other printed material.

=  Race Banner: Prominent placement of logo on Start banner

=  Race Bag: Opportunity for company marketing materials distributed in bag

= Exhibit Space: Prominent placement of booth

=  Race day announcement: Company name, slogan and additional company
information announced during the event.

Specific for Elite Sponsors (up to 4 companies):

e  One pre-race training run exclusively sponsored by the company, ability for
booth / marketing materials or promotional materials distributed.
Advertising of this run will highlight only one company.

e Exclusive sponsorship of VIP Youth Runners / Elite tent

e 10 Race entries and 10 Special Edition Race Shirts

Run Rocklin 5K/12K/1/2 Marathon www.runrocklin.com
Larry Osborne, Race Director (916)415-9991
Kate Hay, Marketing / Sponsorship (916)300-5055

Gary Day, Logistics (916)624-0241

The seventh annual Run Rocklin 5K /
12K / % Marathon will be held on
Sunday, April 18t 2010 at Johnson-
Springview Park in Rocklin, CA

As one of the largest sporting events in
the Sacramento region, Run Rocklin had
a total of 1,845 participants last year.
For the last 6 years the event has had

positive growth while maintaining a

well-run, safe and professional event for
runners, walkers and health enthusiasts.

Proceeds from the event support the
Matt Redding Foundation, area schools
and community non-profits. Over the
last 6 years we have donated over
$40,000 to the community.

New f or 2010 we have
progr a

Run Rockl in
participants with monthly training runs,
monthly e-newsletter, social media and
regional race calendar.

As we grow the year-round marketing
program our sponsors and partners
succeed!

elephant@eaward.com
hayclan@sbcglobal.net
garyday@starstream.net



SPRINT SPONSOR (UNLIMITED) $500

The Sprint Sponsor is the second level of sponsorship, which gives a business
continued exposure throughout the year. This level is not limited to a number of
businesses.

=  Run Wear: Placement of logo on back of run wear

=  Website: Logo on sponsorship page w/ link. Company description, basic
information

=  Monthly Newsletter: Logo on monthly newsletter, with link to company
website

=  Printed Material: Placement of logo on brochure, postcard, registration
form and all other printed material

Interesting facts form 2009: *  Race Banner: Placement of logo on Start and Finish banner
=  Race Bag: Opportunity for company marketing materials distributed in bag
e In 2009, Run Rocklin saw =  Exhibit Space: Opportunity for booth space on race day
the greatest increase in *  Race Day Announcements: Company name, location, slogan
participants from the = 5 Race entries and 5 Special Edition Race Shirts
L SR, o 2 RACE PARTNER (UNLIMITED) $250
to 183 in 2009.
For 2009, female *  Run Wear: Placement of logo on back of run wear
participants outhumber *  Website: Logo on sponsorship page w/ link.
males from 57% to 38% = Printed Material: Placement of logo on brochure, postcard or registration
respectfully. form and all other printed materials concerning the event.

=  Race Banner: Placement of logo on Start or Finish banner

The oldest 5K finisher
was 84 years old, with a

= Race Bag: Opportunity for company marketing materials distributed in bag
= Exhibit Space: Opportunity for booth space on race day

time of 34:50. The =  Race Day Announcements: Company name and location announced
youngest was 5 with a » 2 Race entries and 2 Special Edition Race Shirts

time of 38:31.
15 participants were
from out -of-state: WA, TX,

DASH PARTNER $100

=  Run Wear: Placement of company name on back of run wear
NV, CO, AZ =  Website: Company name with link on Sponsorship page
= Printed Material: Company name placed on all printed materials

We look forward to working with you on your marketing
campaign. If you do not see the exact sponsorship package, please

contact us.
See you at the starting
line in 2010!
Run Rocklin 5K/12K/1/2 Marathon www.runrocklin.com
Larry Osborne, Race Director (916)415-9991 elephant@eaward.com
Kate Hay, Marketing / Sponsorship (916)300-5055 hayclan@sbcglobal.net

Gary Day, Logistics (916)624-0241 garyday@starstream.net



